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Background

u Farming in India is a financially precarious profession with the annual farmers’ income subject to 
multiple uncertainties

u The National Crime Records Bureau gives a very chilling figure; 10349 people working in the farm
sector ended their lives in 2018.

u In 2016, the official figure of farmers suicide was 11, 379.

u In 2020-21 the share of agriculture and allied sectors in Gross Value Added of the country was 
20.2%. 

u Different types of markets: Regulated, Unregulated

u Fraught with issues of Middlemen

u Government’s dream of ‘One Nation, One Market’ & also Doubling of farmers income



National Agriculture Market

u Electronic Marketplace for Agricultural Produce: relatively new concept

u Potential for better price realisation and bypassing intermediaries or middlemen

u Historically first started in Karnataka in 2014 called ReMS

u National Agriculture Market or eNAM started in 2016. It is a pan-India electronic trading portal 
which networks the existing APMC mandis to create a unified national market for agricultural 
commodities.

u Current spread in 18 States and 3 Union Territories mapping 1000 mandis or markets



How does the eNAM work?
u The eNAM has great potential; it promises better price discovery through transparent 

auction process and timely online payment.

u Post integration with ReMS in May, 2020 it became the single most important country wide 
online platform for agricultural produce,



Farmer Producer Organization in India

u Collec&ve ac&on is an excellent strategy to tackle various problems that the small-scale farmers 
face 

u Coopera&ves, farmers, unions etc. can serve as voice of the unheard and unaggregated in the 
agricultural sector. 

u The role of FPO is to act as an aggregator for member farmers including from inputs to output which will 
enhance the economy of scale and bargaining power of member farmers. In case of unsold Lots, Logis[cs 
arrangement can be made by FPO/FPC (enam.gov.in).



FPO and eNAM
u At present 1005 FPO’s are registered on the National Agriculture Market

u It can act on behalf of many small and medium farmers together, act like an aggregator and
also get the payment on their bank accounts to distribute amongst its members

u The FPO’s can connect the smallholder farmers to the market helping them reach the
National Agriculture Market for better prices

u During Covid, Government cleared a proposal to allow farmers to directly sell their goods
from certain warehouses or from the premises of a Farmer Producer Organisation over
eNAM and that too bypassing the mandi completely. This becomes particularly important
as a sizeable portion of the farmers particularly small and marginal farmers do not want to
go to the mandis because of the distance, less amount of produce, transportation issues
etc.



eNAM Mandi Snapshots

Panskura Mandi, West Bengal

Uluberia Krishak Bazar, West Bengal



Dynamics of Trust
u Key reason of non-adoption and non-popularity of eNAM in many states is Trust

u A study by Chaudhury and Suri (2021), looked into the ranking of the factors which influences e-trading 
usage in the domain of agricultural marketing. The top three factors   are namely ‘Trust’, ‘Cost’ and 
‘Perceived use of use’. 

u My field survey showed that traders and middlemen are extremely hesitant in using the eNAM because 
they are unable to trust the quality of the produce by merely looking into the pictures of the produce.

u There are various ways of looking at Trust. Trust is the element which binds the market. Some important 
literature on Trust can be found from the works of Partha Dasgupta, Beckert and even Adam Smith.



Dynamics of Trust and eNAM

u FPO’s have a very important role to play in building the trust factor amongst other key 
issues and bridging the gap between eNAM and especially the smallholder farmers for 
better price realisation. Focussed Group Discussion amongst key stakeholders can help 
bridge the gap and it can be done by the FPO’s.

u FPO’s can also help organize mass awareness programmes for the promotion of eNAM.

u This will lead to the eradication of poverty which greatly plagues them. Also, with the 
success the eNAM the plague of middlemen might also be eradicated.



Which way now?

u As Verma, Sonkar et al. (2019) shows from their experience in Bihar that the 
FPO’s have a positive impact to play in the arena of agriculture helping the 
farmers 

u Lack of capital, poor monitoring techniques are some of the drawbacks that 
they face which needs to be addressed

u My field surveys and extensive experience from my years of working at an
leading NGO also showed that eNAM is till date not living upto its
expectations even when 75 lakhs are given to each mandi for its incorporation
to eNAM; most of the trading still goes on in the same old manner and the
mandis stand empty.

u Hence, not only bridging the trust factor amongst the farmers and traders for
better functionality of eNAM, the FPO’s can also become the voice of the
large smallholder farmers community which can also help remove constraints
in the arena of online agri markets.
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