
BACKGROUND NOTE

DISCLAIMER
This background paper was prepared for the report Asian Development Outlook 2022 Update: Entrepreneurship in 
the Digital Age. It is made available here to communicate the results of the underlying research work with the 
least possible delay. The manuscript of this paper therefore has not been prepared in accordance with the 
procedures appropriate to formally-edited texts.

The findings, interpretations, and conclusions expressed in this paper do not necessarily reflect the views of the 
Asian Development Bank (ADB), its Board of Governors, or the governments they represent. ADB does not 
guarantee the accuracy of the data included in this document and accepts no responsibility for any 
consequence of their use. The mention of specific companies or products of manufacturers does not imply that 
they are endorsed or recommended by ADB in preference to others of a similar nature that are not mentioned.

Any designation of or reference to a particular territory or geographic area, or use of the term “country” in 
this document, is not intended to make any judgments as to the legal or other status of any territory or area. 
Boundaries, colors, denominations, and other information shown on any map in this document do not imply any 
judgment on the part of the ADB concerning the legal status of any territory or the endorsement or acceptance 
of such boundaries.

Entrepreneurship Trends 
in Developing Asia

Emmanuel Alano and Pilipinas Quising 



1 

Entrepreneurship Trends in Developing Asia 

Emmanuel Alano, Consultant 
Pilipinas Quising, Senior Economic Officer 

Asian Development Bank 

In 2015, less than 20% of the working-age population in selected Asian economies was actively involved 
in starting new ventures or managing businesses that were less than 2 years old. The development of 
these nascent entrepreneurs and small business owners has been uneven. For example, the proportion 
of new entrepreneurs in the People’s Republic of China fell from 13.5% in 2015 to 9% in 2019. In the 
Republic of Korea, approximately 9% considered themselves to be new entrepreneurs in 2015, rising 
to15% in 2019. Since 2015, the total early stage entrepreneurial activity (TEA) rate in India, which is 
regarded as a hub for small businesses, has only moved by four percentage points.  

Asian entrepreneurs are inspired by innovative opportunities. In 2015, most of the entrepreneurs in 
selected developing Asian economies consider themselves as “opportunity-driven”. The rate of 
opportunity-driven entrepreneurship activity (OEA) ranged from 24% in Kazakhstan to more than 60% in 
Thailand, Malaysia, and the Republic of Korea (Figure 1). 

Figure 1: Entrepreneurship Indicators in Developing Asia, 2015 

PRC = People’s Republic of China. 
Note: Data for 2015 is shown because it has complete data on selected developing Asian economies on the three 
entrepreneurship indicators. Because of limited data, subregional comparison is not shown. 
Source: Global Entrepreneurship Monitor database. https://www.gemconsortium.org/data (accessed 25 March 2022).   

https://www.gemconsortium.org/data
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Figure 2 compares developing Asia to Latin America, Middle East and North America, and Sub-Saharan 
Africa in terms of “opportunity-driven” entrepreneurs. However, the region continues to lag behind the 
richer member countries of the Organisation for Economic Co-operation and Development. 

 

Figure 2: Entrepreneurship in Developing Asia vis-a-vis Other Regions, 2015 

 
MENA = Middle East and North Africa; NEA = necessity-driven early stage entrepreneurial activity, OEA = opportunity-driven 
entrepreneurship activity, OECD = Organisation for Economic Co-operation and Development, TEA = total early stage 
entrepreneurial activity. 
Source: Global Entrepreneurship Monitor database. https://www.gemconsortium.org/data (accessed 25 March 2022). 

 

Do more affluent countries have higher levels of entrepreneurship? Activity rates of TEA and necessity-
driven early stage entrepreneurship activity (NEA) are negatively correlated with gross domestic product 
(GDP) per capita when GDP per capita is mapped on the three types of entrepreneurships. Using a global 
sample of Global Entrepreneurship Monitor data from 2001 to 2019, the rate of opportunity-driven 
entrepreneurship activity is positively correlated with income per capita (Figure 3). In advanced 
economies, the same relationship exists (Figure 4). These trends may lend credence to research, indicating 
that opportunity-driven entrepreneurs drive the majority of innovation, growth, and job creation. 

https://www.gemconsortium.org/data
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Figure 3: Opportunity-Driven Entrepreneurship and GDP per Capita, 2001–2019 

 

 

 

 

 

 

 
 
 
 
 
 
 
 

Note: GDP = gross domestic product. 
Sources: World Bank. World Development Indicators database. https://databank.worldbank.org/source/world-development-
indicators ; Global Entrepreneurship Monitor database. https://www.gemconsortium.org/data (both accessed 25 March 2022).   
 
Figure 4: Opportunity-Driven Entrepreneurship and GDP per Capita  

in Advanced Economies, 2001–2019 
 

 

 

 

 

 

 
 
 
 
 
 
 
 
 

 
Note: GDP = gross domestic product. 
Sources:  World Bank. World Development Indicators database. https://databank.worldbank.org/source/world-development-
indicators ; Global Entrepreneurship Monitor database. https://www.gemconsortium.org/data (both accessed 25 March 2022).   
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