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SECTOR OVERVIEW 
 

1. This information has been removed as it falls under the exception to disclosure in ADB’s 
Access to Information Policy, para. 17.2.(v)]. 
 
A. Health Care 
 
2. The PRC’s health care expenditure totaled CNY5.9 trillion (about $885 billion) in 2018 
and grew at a compound annual growth rate of 15% during 2000–2018. 1  Despite this 
extraordinary growth, the PRC’s health care expenditure per capita still significantly lags behind 
other major markets.2 This suggests room for the high growth trajectory to continue, which is 
further driven by (i) an aging population, (ii) growing instances of chronic diseases, and 
(iii) increasing diagnosis accuracy. 
 
3. The health care industry in the PRC is evolving to become more efficient and effective 
through innovation. The PRC’s private sector is being supported in these efforts by the central 
government, which is committed to improving and encouraging the industrialization of the 
pharmaceutical and medical device sectors, and incentivizing innovative research and 
development of medicine, medical technology, and medical distribution. Such advancements will 
enhance the capacity and resilience of the PRC’s health care system. This information has been 
removed as it falls under the exception to disclosure in ADB’s Access to Information Policy, para. 
17.2.(v)]. The Government of the PRC has also encouraged private sector investment to build 
hospitals to alleviate the burden on the public system. 
 
B. Financial Services 
 
4. The PRC’s financial services sector is developing at a fast pace and has a market size of 
more than $50 trillion.3 However, several segments remain underpenetrated. The consumer 
credit market in the PRC, for example, still lags behind other nations, despite healthy growth.4 
Mortgages consistently make up half of overall household debt, reflecting banks’ continued 
preference for lower risk and collateralized loans. This suggests that the underserved consumer 
credit segment combined with the proliferation of the internet and smartphones among a new 
generation already accustomed to digitized finance can drive the growth of technology-enabled 
financial services such as consumer finance and online loans. Innovation can equally transform 
financial services for businesses, allowing for greater scale, efficiency, and penetration. 
 
5. With respect to access to credit, barriers continue to hinder banks in the PRC from 
providing credit to households and microenterprises. As a result, the PRC’s household 
debt-to-gross domestic product ratio of 54% significantly lags the post-financial crisis levels of 
75% in the United States and 87% in the United Kingdom (footnote 4). A key challenge to 
overcome is the high-cost structure of banks in the PRC (because of a reliance on on-the-ground 
personnel and branch infrastructure to underwrite new clients) that dictates the need for banks to 
go after large clients and large ticket sizes to reduce unit costs. With investments from funds 
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such as PAGG II, banks can introduce technological solutions to lower their cost base to 
underwrite new and smaller clients, thereby broadening their reach beyond large cities and 
financial centers. Nonbank and nontraditional lenders can also leverage innovation and technical 
know-how to address consumer and small and medium-sized enterprise segments, which are 
largely untapped by traditional players. Similarly, innovation with new insurance products, 
distribution channels, and ancillary services can also broaden coverage and improve pricing of 
premiums. 
 
C. Education 
 
6. Private education has experienced rapid growth and has become an important segment 
in the overall education system in the PRC. Total revenue generated in the private education 
industry increased from $19.7 billion in 2012 to about $51.7 billion in 2020, representing a 
compound annual growth rate of about 12.1%.5 Private companies are taking market share from 
public schools across all sub-segments.6 Despite this remarkable growth, the private education 
market in the PRC is still much smaller than in more developed countries.7 This suggests room 
for the growth path to continue, which is further driven by (i) broader curricula, (ii) expanded 
digital infrastructures, and (iii) more flexible enrollment plans. 
 
7. Public schools are the major providers of education in the PRC but are characterized by 
an intense test-taking culture that prioritizes memorization over critical thinking. With the shift in 
the labor market and rising income levels, the demand for alternative education models is 
increasing.8  The private sector has responded by providing new education products and 
services, such as K–12 schools, after-school tutoring, language training, and other services 
desired by consumers. 
 
D. Information Technology  
 
8. Technologies such as mobile broadband are reshaping the PRC economy. Innovative 
solutions are increasingly enabling companies to reach underserved populations in remote areas 
and low-income groups. For example, online retail has provided lower-tier cities with accessibility 
to brands that had lacked footprints in their area. In some small towns and lower-tier cities where 
physical stores are limited, the online purchasing rate of young residents can be even higher 
than consumers in higher-tier cities. 
 
9. Innovation can be a key driver of scalability and growth in the information technology 
sector, as it can enable new business models and new customer targets, both of which were 
previously unavailable in traditional brick-and-mortar businesses. 
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