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GENDER ACTION PLAN 

Project Outputs Activities/Actions Performance Indicators/Targets 
Responsible 

Agency 

Output 1: Quality and relevance of post-secondary technical education improved 

Gender Objective: 
Both female and 
male TTI students 
benefit from 
investments in 
infrastructure, 
equipment and 
skills development 
 
 

1. Upgraded facilities include gender responsive 
design features [separate toilets for women and 
men; adequate lighting (indoor/outdoor), locks on 
dormitory doors, mirrors, window placement that 
ensures privacy, and alarm system; and 
accessible design features (i.e., ramp access) for 
disabled students].  

2. TTIs develop code of conduct on the prevention of 
sexual harassment.  

3. Orientation to TTIs directors, trainers, and TTI 
gender focal points in promoting female students 
with regard to admission process to reach the 
targets (awareness raising on TVET Days, 
marketing, visiting public schools, etc.). 

4. Female graduates from TTIs increase every year 
in priority sectors  

5. TTIs female trainers in priority sectors upgraded 
pedagogical and technical knowledge and skills.  

6. Stipend guidelines for diploma students 

developed and approved include provisions to 

allow female students to access to the scheme. 

7. Ensure that all new curriculum/module 

development provide positive image of women 

working in the selected professions. 

8. Tracer studies of graduates’ students incorporate 

a gender analysis into the study report.  

1. All constructed classroom buildings/workshops of selected TTIs 
have segregated toilets and include safety and people living with 
disability accessibility features, and constructed dormitories 
include separate safety and accessibility features. 

2. All selected TTIs implement prevention of sexual harassment 
and gender-based violence code of conduct.  

3.  At least 3,700 (at least 30% women) trainees graduated in 
school year 2024 from 2 year-diploma programs designed in 
partnership with industry and alignment with industry standards 
from the selected TTIs (2018 Baseline: 1,720 (326 or 19% 
women)   

4. At least 14% (42 out of 300) female trainers at selected TTIs 
have increased knowledge of pedagogy and technical subjects 
by 2024 (2018 Baseline: 0) (DMF)a 

5. Stipend scheme addresses gender disparity in enrollment.b 
6. Enrollment, drop out, and graduation rates of stipend students 

are tracked and sex-disaggregated. 
7. Tracer study report includes gender analysis (qualitative of 

learning outcome) and sex-disaggregated data 
8. At least 15% of 80 diploma teachers from selected TTIs received 

RIS (2018 baseline:0)  
9. All STEM curricular developed with gender neutral and free from 

gender bias 

PMU, DGTVET 
TTIs, 

Output 2: Work-based learning in industry promoted  

Gender objective: 
Pave the way for 
gender 
inclusiveness and 
promotion of 
women’s 
opportunities in the 
cooperation 
between TTIs and 
industries 
 
 

1. Ensure women’s participation TTI management, 

and ILU staff and DGTVET received training 

related to WBL program 

2. Conduct TTI marketing campaigns on accessing 

TVET and showing women in non-traditional 

trades, involving media channels accessible to 

poor women. 

3. Provide gender awareness focusing on priority 

sectors for TTI management, ILU staff, and TTIs 

gender focal points.  

 

1. At least 360 existing workers (at least 25% women) have 
increased relevant technical and soft skills through piloted work-
based learning (2018 Baseline: 0) (DMF) 

2. At least 30% of 25 TTI management, 30% of 25 ILU staff and 
30% of 10 staff from DGTVET received training on WBL program 
are women (2018 baseline: 0)  

3. Number of TTI marketing strategy and materials conducted and 
developed but not limited to community meeting, parents’ 
meetings, leaflets/brochures, development and airing of the 
radio/TV public service advertisements, print media, workshop, 
public school visits, show cases of women’s role model, etc. 

4. At least 2 awareness raisingc on gender issues in priority sectors 
conducted every year for TTI management, ILUs staff, and TTIs  

PMU, DGTVET, 
TTIs 
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CBT = Competency-based training, DMFP = Department of Macroeconomic and Fiscal Policy, DGTVET = Directorate General for technical and vocational 
education and training, ILU = Industry Liaison Unit, PAM = Project Administration Manual, PMU = project management unit, RIS = Return to industry scheme, 
SDF = Skills Development Fund, STEM = science, technology, engineering, and mathematics, TTI = technical training institutes, TVET = technical and vocational 
education and training, WBL = work-based learning.  
a 10% of current trainers are women, with projected increase in trainers, all new and existing female teachers will receive training. 
b The percentage of diploma students (men and women) for merit-based stipend will be agreed with the government before commencement of stipend program in 

2021/2022.  
c This activity is included in TTIs annual workplan and budget. DGTVET performs supervision and provides reports with sex-disaggregated data and qualitative 

data. DGTVET also can be a resource persons, speakers and joint organizers to the events based on requests from TTIs. 
Source: Asian Development Bank.   
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 4. Gender mainstreaming in development of 
curricular and CBT modules (gender neutral and 
account low skill concerns). 

5. Establish an award/recognition to those top 
performing industry partners who have 
successfully taken steps to reduce gender 
inequalities in their enterprises/businesses 

 

gender focal points (meeting, training, orientation, forum, 
gathering, study tours, etc)  

5. At least 30% of women being selected as ILU members in each 
TTI (baseline: total 40, women: 11) 

6. All learning curricular and modules developed use gender neutral 
language and are free from bias 

7. At least 2 of 8 trainers per institution involved in developing 
capacity of selected TTIs staff for WBL are women (2018 
baseline: 0) 

8. By 2023 establish an annual award in recognition from industry 
leaders who are gender champions 

 

Output 3: Innovative TVET financing mechanisms expanded   

Gender objective: 
Gender-
inclusiveness and 
promotion of 
women’s 
opportunities in 
TVET sector  

1. Ensure women’s participation in trainings under 
the SDF. 

2. Training proposals include plans to enrol, retain, 
graduate, and provide employment services to 
female students. 

3. Continue implementing institutionalize efforts to 
have sex-disaggregated data tracer studies  

4. SDF Project Administration Manual (PAM) and 
other operational guidelines revision incorporated 
gender concerns and women’s participation 

5. Survey on employers’ satisfaction with skills 
attainment included gender analysis    

6. Ensure knowledge products produced under SDF 
incorporated gender analysis 

7. Conduct social marketing and awareness raising 
campaigns with industry and training providers to 
promote inclusion of female trainees as priority in 
training proposals in accessing TVET in SDF 
involving social media activities, and 
communication campaign, outreach activities, etc.  

1. At least 3,500 persons in the labor force trained under the SDF 
by 2024 (at least 25% female) (2018 baseline: 0) (DMF) 

2. 75% SDF pre-employment graduates employed in the trained 
area within 3 months of training completion (at least 25% female) 
(2018 Baseline: 0) (DMF)  

3. Satisfaction of employers with skills attainment of SDF graduates 
improved by 10% for both male and female (2019 Baseline to be 
established) (DMF) 

4. All awarded training proposals will include specific measures to 
attract and include female graduates. (2018 Baseline:0) 

5. At least 4 out of 5 studies/knowledge products included sex-
disaggregated data and gender analysis (2018 baseline:0) 

6. Number of social marketing and awareness raising 
campaign/activities with industry and training providers in 
promoting women’s participation  

PMU 
DMFP 
 


